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website,
advertising,
materials and exhibits.

printed

Councilmen Ricky Travers, Tom
Bradshaw
and
Rick
Price
complemented Haythe on the
campaign and voiced their
support for the initiative.
Choptank Communications and
CircleSquare Design, LLC worked
with Dorchester County Economic
Development to assist in the
development of the “water moves
us” campaign.
For information about “water
moves us” or to keep up with the
brand marketing campaign, visit
www.ChooseDorchester.org.
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“A league is a great way to get your
company’s
name
into
the
community and promote your
business,” according to Monica
Russell, “and bowling teams can
help encourage teamwork among
employees.”

open Monday – Thursday from
10:30 a.m. to 10:30 p.m.; Friday –
Saturday from 10:30 a.m. to 11:30
p.m.; and Sunday from 12 p.m. to 9
p.m. The center’s full-service Pro
Shop sells balls, towels and other
equipment and offers certified ball
fitters/drillers to customize bowling
balls.

Russell says they also provide For information, contact Choptank
lunch deliveries to Cambridge-area Bowling Center at (410) 901-2122
businesses from the bowling or www.ChoptankBowling.com.
center’s kitchen menu that includes
sandwiches, subs, baskets and
pizza.
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TOP STORY
Dorchester Unveils “water
moves us” Brand Marketing
Campaign

To support youth achievement, the
Russells launched “Games for
Grades” which offers one free
game for every “A” earned on a
report card from a local school.
The Choptank Bowling Center is

Dorchester County Economic Development
5263 Bucktown Road
Cambridge MD 21613

Marking the culmination of a
comprehensive
planning
and
creative
process,
Dorchester
County Economic Development
(DCED) unveiled the county’s new
brand marketing campaign “water
moves us” to elected officials,
businesses
and
community
leaders earlier this month.

Speaking
at
an
economic
development week reception at
Joie de Vivre Gallery – a banner
emblazoned with the new logo
behind her – DCED Director
Keasha Haythe said, “Water is
Dorchester’s heritage. It speaks to
our past, present and future
opportunities. The “water moves
us” campaign captures resident
pride,
embraces
visitor
appreciation, and reinforces the
important position the landscape
plays in people’s lives and the
county’s livelihoods.”
Earlier in the week, Haythe
officially unveiled the campaign
before the County Council where
she thanked the members for
supporting the Strategic Plan’s
marketing initiative. Ted Kanastas,
General
Manager
of
the
Chesapeake Bay Hyatt, and
Amanda
Fenstermaker,
Dorchester
County
Tourism

Director, attended the meeting and
voiced their support for the
campaign.
Fenstermaker is confident that
cooperative marketing efforts will
help Dorchester County stand out
and apart from the Eastern Shore
by reinforcing a consistent creative
platform. “We are truly stronger
together. This brand is perfectly
aligned with our visitor marketing
and build our reputation as a
premiere destination,” she stated.
The
campaign’s
creative
executions will emphasize stories
of innovation, industry and interest
through the faces of people who
live here. The distinguishing word
and logo design symbolize
elements found in Dorchester
County’s iconic landscape. This
new creative will be seen in all
DCED’s communications including
(Continued on page 4)

FEATURED EVENT
Dorchester Recognizes Business Achievements

Sign-up at www.ChooseDorchester.org to receive this monthly e-newsletter

info@ChooseDorchester.org or call (410) 228-0155

The Dorchester County Economic Development office will hold its first ever Annual Dorchester County
Small Business Awards Program to recognize excellence in job creation, community service, workforce
development, and innovation in six categories: 1 – 25 Employees; 26 – 50 Employees; New Business (less
than five years); Legacy Business (operating 20 or more years); Most Innovative Business
(Continued on page 2)

info@ChooseDorchester.org or call (410) 228-0155
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FEATURED EVENT

Valerie Brown, David Deluca,
Amanda
Fenstermaker,
Nancy
Shockley, Lingan Spicer, Tracy
Concept; and Nonprofit. On-line Tyler, and Pat Wielgosz.
nominations close October 31. On
-line nominations are being The inaugural Annual Dorchester
County Small Business Awards
accepted until October 31.
Program ceremony and banquet will
“As part of Dorchester County’s be held at the Suicide Bridge
Strategic Plan for economic Restaurant in Hurlock on Monday,
development adopted in January, December 9, 5:30 p.m. – 8:00 p.m.
the
Economic
Development Committee member Pat Wielgosz
Advisory and County Councils will serve as the Master of
wanted to shine an annual Ceremonies. Tickets to the awards
spotlight
on
local
county dinner are $37 each and include an
businesses
for
outstanding open buffet with crab cakes, roast
achievements in job creation, beef, chicken, vegetables and
workforce
development
and dessert. Winners will be notified in
community service,” said DCED advance, but not announced until
Director Keasha Haythe, adding, the awards ceremony.
“By recognizing and celebrating
business achievements, we hope For information and tickets, visit
to offer insight and inspiration to www.ChooseDorchester.org or call
our business community while 410-228-0155.
promoting their many positive
accomplishments.”
(Continued from page 1)

Eligible nominees include any
business or organization operating
in
Dorchester
County.
Any
individual can submit a nomination
– including employees or owners
of the business – and there is no
entry fee. An individual may
nominate as many as one
business in each of the six
categories. Nomination forms are INDUSTRY SPOTLIGHT
at:
www.choosedorchester.org/ Dorchester Banner Publishes
calendar/annual-dcsba/
New County Resource
A
seven-member
awards
committee,
comprised
of
community and business leaders,
will review nomination forms and
select up to six awardees next
month. Nomination criteria include
customer
service,
employee
appreciation,
and
community
service. The committee includes

high-quality
color
magazine
featuring profiles of the county’s
business, residential, recreational
and industrial assets.
“With
helpful
demographic,
economic, community, school, and
government information, we believe
this new magazine will be a
tremendous addition to our business
development toolkit,” said DCED
Director Keasha Haythe.
The free publication was produced
and printed by NewsMedia at no
cost to the county. Funded by
advertisements, the initial circulation
of 7,000 copies will be distributed
through the DCED office and local
businesses.
“I envision “Choose Dorchester” as a
key component
in
Economic
Development’s relocation packets
for both businesses and individuals,”
said Dave Cannon, the Banner’s
Advertising Manager and project
coordinator.
Planned to be an annual publication,
Cannon
believes
“Choose
Dorchester” will be a great way to
introduce the county to new
residents, as well as those who
simply might be thinking of coming
here – employers, retirees and even
those looking for a change of pace
and better way of life.
The Dorchester County Economic
Development office will mail out or
issue 5,000 copies of “Choose
Dorchester,” and another 2,000
copies will be distributed through
local businesses.

The Dorchester Banner will debut a
new business development resource
on October 31 with the release of
Choose Dorchester: A Profile of a
County on the Move. The Banner’s
publisher, Independent NewsMedia
Inc. USA, partnered with Dorchester Independent NewsMedia Inc. USA
published
similar
profile
County Economic Development has
magazines
for
Delaware’s
Sussex
(DCED) to produce the 48-page,
and Kent Counties.
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REAL ESTATE NEWS
Provident Among Real Estate
Moves
Commercial real estate interests in
Dorchester County are beginning to
see movement in the market.
According to realtor Valerie Powell
Brown, with Charles C. Powell, Inc.,
there are currently 41 active
commercial/industrial properties in
the county.
Among recent moves in Cambridge,
Provident State Bank will open its
new location in the old Bank of the
Eastern Shore building at 301
Crusader Road in Cambridge on
October 15. The bank has two other
Dorchester County branches – Main
Street in Secretary and East New
Market Road in Hurlock.
Wright’s Art & Framing moved to
319 High Street on October 1, which
brings another arts-related business
to Cambridge’s designated Arts &
Entertainment District.
Powell says she is currently working
on a new lease located at 100
Bramble Street. A 3,200-foot space
zoned for industrial use is another
new Cambridge listing Powell has at
104 Goodwill Avenue.
In 1975, Powell, Inc. was founded
by
Brown’s
father.
She
is
celebrating her 30th year as a
licensed broker in Maryland and
Delaware with 17 agents working in
the mid-shore area.
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BUSINESS DEVELOPMENT
ESEC Announces 2nd Annual
Business Plan Competition

The top winner automatically
advances to the semi-final round of
the 2014 InvestMaryland Challenge
to compete for a $100,000 cash
The
Eastern
Shore prize. New this year is the contest’s
Entrepreneurship Center (ESEC) affiliation with MassChallenge.
and Maryland Capital Enterprises
have once again teamed up to “We want to position our competition
sponsor the second annual Eastern as a feeder for MassChallenge, one
Shore
Business
Plan of the country’s premiere accelerator
Competition.
Open to new and programs,“ said Thielke, adding, “we
existing business owners who want will pay the entry fee for our top
to start or expand their venture on winners to enter this renowned
the Eastern Shore, the contest entrepreneurial competition.”
features $35,000 in cash and
services and an opportunity to For information call (410) 770-9330
compete in both the InvestMaryland or visit www.ventureahead.org.
and MassChallenge programs.
SMALL BUSINESS SPOTLIGHT
“The inaugural competition helped Bowling Returns to County
us announce to the rest of Maryland
that the Eastern Shore is not only a Thanks to Cambridge entrepreneurs
viable area for startups and John and Monica Russell for
entrepreneurs, but also a desirable returning bowling to Cambridge. The
area,” says Mike Thielke, of ESEC. Russells – 18-year community
“The quantity and quality of our residents who also own Russell
applicants and their successes since Paving and Tire World – are the new
the
competition
has
been owners/operators of the Choptank
Bowling Center on Goodwill Avenue
tremendous.”
just off Washington Street.
Individual or groups may apply and
award winners must agree to use Closed for several years, the
the prize winnings to establish or bowling alley reopened in January
continue business operations in one following major renovations and
of Maryland’s Eastern
Shore repairs. The Russells won a
counties. Interested applicants must $100,000 prize in June to further
confirm eligibility, register and support the renovations as the Firstsubmit all material by Monday, place Winner of the Bowling
Proprietors Association of America’s
October 28.
national
competition
Extreme
Five finalists will present their plans Bowling Center Makeover.
to a panel of judges during the
Salisbury
Area
Chamber
of The center offers a modern familyCommerce Business Expo on friendly atmosphere where adults,
November 21. Winners will be children and groups can have fun.
announced at a reception and prize Businesses and their employees
packages valued at $20,000 (1st can sign up for teams on one of the
Place); $10,000 (2nd Place); and Center’s many league nights.
(Continued on page 4)
$5,000 (3rd Place).

